WITE

ROMOTING wines through a movie
represents. an innovative, uncon-
ventional approach in wine marketing
- maore seowhen the setting and 5

matter of the mevie is specifically orient-
ed towards the California wine country

In an industry that is pretty much
stiffened by traditional practices, such
opportunibies are rare and can be con-
sidered avant garde, The joint ciforts of
the Wine [nstitute of Califernia and
20th Century Fox in promoting this
mulb-award-winning movie broke new
ground and was an approach that many
trade professionals viewed favourably

Molly Low, brand manager for
Beringer Blass said: “Besides the apparent
exposure, such activity alse provides
the wine trade with an eccasion to edu-
cate and promete wines o different
industry protessionals, thereby ncrea-
sing the puireach that the uswal prome-

Homal activity tinds hard to reach.”

The pala premiers of the movie in
Singapore saw media representabives
and VIPs from the entertainment indus-

bry as well as wine and hospitality trade

professionals intermingling at the evenl

Jamice Tay, marketing director for
20th Century Fox, commented: “It was
interesting o execute this prontotion
with a wine marketing board, which
wirs a first for our company. Being able
to fap into the expertize and members of
the Wine Institule, we were able 1o Largel
the movie at the right cromwd and provide
a component of the movie (the wine)
for the audience to empov.”

Prior to the film scrocning, guests
were served California sparkling wine
the first wine that was highlighted in the
mowie — and they

were suitably impressed
by the fine quality of the bubbly, A stu-
pendous range of fine California wines
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s also served to the 300 distinguished
puests, who included the US ambas-
zador o Singapore, HE Frank Lavin,

Some of the prominent wineries thal
participated  in this event include
Beringer Vinevards, Clos Do Val Winery,
E&] Galle Winery, Kendall fackson
Yineyvard Estale, RH Philips, Roberl
Mondavi, as well as the much-noticed
Sandoed Winery & Estate
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the one wine that was prominently fea-

ally, there was also Finol Moir,

twired i the movie and the Tavourite of
the malelead. The Tmicky wine was wetl
promoded and it penerated much inter-
cst among members of the audienoe,
Marketing wines m o such o nelaxed
crviranmend is bouand 1o have converted
many altendees 1o be wine lovers and
this winning combination’s success is
spark  more
approaches oo wine promolion. -« LHP
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